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OUR MANTRA

No regrets. No stories\aittbalfNo boxes left unchecked on-titelsgreat to
of watery adventures. This is our “meandhif) wdlifies reading this, it's
probably gospel to you too.

We want to look back on dividel veelife like a pair ofrbfigkéiops crusty

with equal parts crushed shells, black ¥éadl Eavsairuise ship buffets and
allinclusive resorts for others. To us, ¢heyitgia ttkab and we prefer the
real thing.

Adventure doesn’t make house calls. Shstafemasidie yajyour-climate
controlled comfort zone. In return, shéhaloglsyks as big as busses, she
takes you to the edge of a bottomlessaces@xpanesbes beyond
Imagination. Sometimes she pushes dw& prdsethatditnes she whispers
Into our ear as we scrawl an entry iMoue jiamalnything, she is our guide,
taking us to the water where reality isescealuch mor

But taking life as it comes doesn't meantagkingthdwvorld around us. We
work just as hard to protect the watergendoltveligsover new ways to
embrace them.

Now get up. Get off the couch. Be a ataskitar. Benk the water, eat the
native food your hosts offer and learntioreayn“aeelanguages. Stake your

claim to an interesting life, then makieoynaraetf ave it.
INTERNAL USE OISLY



BORN ON
THE WATER
IN 1983

It's true now, and it was true then: vedltdstyytn the water longer.
Over 35 years ago, a group of anglersSscneglss€osbastand up to the
harsh light, unforgiving salt and rougif aataditatrsea. The gear they : oy .
made was up to the task, and it's beee\mwr $ircgataspiring all of us JOSE WEJEBE

to see what's out there.

.
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than just fishitige




&€ COSTA

WRING EVERY DRGS
OUT OF THE WA 4""'”‘\

We don’t just look, we do. Our dayslaren’t ju
they’re overflowing. Filled to the brimuwath ad
and mojo and the occasional mystery cevic
after it, and our products do more thgr-just
they fuel our days on the water and unigck &

it has to offer.



Hofpoze

velrgift

iences on aadearounc




INSPIRED TO EXPLORE DESIGNED TO PERFORM DRIVEN TO PROTECT

We were founded by and for people whosseek digsigfiuee to stand up to the harsh sunltunforgivivg seie called to seek out a better world by

on and off the watercommunicate through an  and rough conditions of a day at sea. We craft protecting the waters we love and leaving th

“Explorer” brand message and archetype. sunglasses, eyeglasses, and apparel that is jushaglthier place for generatior®to owaire
capable as those who wear it. differentiator in the sunglass category.
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D TO EXPLORE
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TARGET AUDIENCE

L R
v

THE WATERMEN *

They're out there. Hard at work, hardgaapthgabiavig

and surfing andiimamgl. Rope swinging-amdpehfj and

buespraying and exploring. They don't jdst [Do&irthey

days aren’t just full, they’re overflawitite Bril@dwith
adventure and mojo.

One tribe, united by the water and altinasofor exp

INTERNAL USE ONBY



THE WATERMEN
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THE PATHFINDER THE TRADITIONALIST THE EXPERIENTAL

Here to discover what's out there. Here wethe jotlone Here gpakn thexperience

Losing the Pathfinder would mean losing the braridhe Traditionalist are the folks CostaeseinglassesWe need to leverage the pathfinder along with
These are the influencers and leatdlaseth water made for in 1983. we should be able to satisfy amalwareness campaigns to introduce Costa to thes
recreation and if our product is goodeanpugh for taintain their loyalty with our qualitygmeducts, mconsumers. Sustainable products and@ractices w

it's good enough for everyone else. Neter lose sifyit the water and serviced with a meamyngful wartauge win withetkgerientals
the pathfinder.

INTERNAL USE OMLY



COSTA HOLDS TRUE TO THESE AUTHEN®BIC BRAND P
THEY'VE BEEN CRITICAL TO OUR GROWTH AND SUt

TRUE TO OUR ROOTS  QUALITY AT ALL COSTS COMMITTED TO THE CORHGHER PURPOSE

Costa can expand to new consumers,@agta makes a quality product that calBmbracing our community strategy is @wostesstrives to protect our watery wo

must also stay true to the early adopteviltftand the harshest conditions anddetivsedistained health of our businessigposts conservation groups dedicats

the brand, including the Southeast USHaytireand day out on the water. makes it a priority to support watermathat mission. Healthy oceans and fishe

fishing capital of the world) and our through our community marketing programst only essential for the personal

independent accounts. fulfillment of our consumers, but also f
longevity of our business.

INTERNAL USE ONB.Y



COSTA B
COMMUNITIES 5

Each of the four fishing communities ibyepresente|
focusing on sponsoring the right evends tiaenning ovj
leaders in the communities, supportingethe causes
communities care about and working witd the medi
content partners within each communitgtéo ensure o
remains a relevant part of the conversation.

Each fishing community has a uniquerset of valueJuigs
Initiatives.

CORE ANGLERS™ GRASS ROOTS

INTERNAL USE ONBY



BRAND & COMMUNITY -STORYTELLING
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@O HUMAN PURSUIT
STORYTELLING

PURPOSE

Social by nature, we share pursuits andngjqresxptbat b
together. This content is an integral braminp&dyat reta
consumers and keeping Costa top of miedaeith our aud
Work includes many video projects and pt®todraphy asse
leveraged across channels: web, sociaédiegdilgdeRM, m
marketing and PR.

INTERNAL USE ONLY



BRAND & COMMUNITY -STORYTELLING
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THE TIES THAT BI'ND

PURPOSE

We have hundreds of amazing Costa Pros and ambassadors
whom we will leverage to create videmsartabatnd co
highlights their lives on and off the water. This is Costa’s versi
of Sports Marketing, and something our aid@kce craves

includes video projects and photographs\esagestto be
across social media, web, CRM and partner websites.

INTERNAL USE ONBY



BRAND & COMMUNITY -STORYTELLI
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® BRAND STORIES

PURPOSE

Costa Films capture key stories that traunsgapadkee fis
Typically fall under our ‘Protect’ pillar and focus on meaningful
stories that remind Costa consumers whyéinelyslove the b
much. Work includes video projects and gtstomgraphy as

be leveraged across social media, webQORMBER and Y
channels.

Ty
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i WINDRIVER
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WIN OVER THE LEADERSBE AUTHENTIC CREATE LOYALTY DRIVE INNOVATION

Pro Anglers, Captains & Guides, InduReynain relevant amdienbyg adapting Forge emotional Wwithoigr users Listeningoucommunity prapbeladsy

Professionals. to changing negdsests and values. Prsdtreate a sense of belonging. Loyattygpeople wtrave. Pros are at the fore
are at the root of the core and others lpaidtaces ROI for years to ceomenga onétheir sport and will push the envelor
for product advice. relationship building. product design and durability.
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WE'RE A BELOVED BRAND

L e RLER O _.

LENS TECH LEADERSHIPGRASSROOTS EFFORTS SUSTAINABLITY INITIATIMESMMUNITY MARKETING
AND CAUSE MARKETING AND PARTNERSHIPS

INTERNAL USE CRLY
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SUNGLASSES EYEGLASSES APPAREL AND ACCESSORIES

Designed to stand up to the harsh susaltinforgiviMye know that not every moment of your adventuesst like our eyewear, Costa apparetestbuilt to pr
and rough conditions of a day at sea. We craft takes place under hawske pack gear in the dark you from nature's elements and to assist you in
sunglasses that are just as capable aarthose wh@fvaorning, read a novel on the flightaoeIsewherexploring earth's craziest places. Fronidboardshor
them and provide an unparalleled vistiahexperiemiet the next day’s course on an old map at nightbuttowlown fishing shirts, ttebigpherformance
enhances life on the water. There’s a real need for clear vision @flyday, everyknits, Costa is excited to offer more Ifeawrior your
the water, more to help you SEE WHAT'S OUT T

INTERNAL USE GNLY



COSTA SUNGLASSES

WE DESIGN AN
DEVELOP WITHIN THREE
UNIQUE PRODUGH
COLLECTIONS 3







@ COSTA
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FEATURES AND TECHNOLOGIES

L B ROCR .

() 580® LENSES:

Oupatented CostéléBfes are the best lenses on the plal

(2) LENSES:

Superior clarity, lighter weight, and irapectesistance. e

() FRAMES:

Each frame offers its own performancedsiy@ntages an
features for eyewear that fits every occasion.

INTERNAL USE CG18.Y



SUNGLASS OFFERING

MODELS
89

SKUS
621

GENDER
67 Man
22 \Woman

L R
\ -

(# models)
4 BASE

3

6 BASE

43

8 BASE

43

BASE CURVE

LENS

(# SKUS)

POLARIZED CRYSTA

356

POLARIZED
POLYCARBONATE

265

FRAME MATERIAL

(# models)

BIGNJECTED

70 W
BIGACETATE

METAL

11 O@
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LENS TECHNOLOGY

COSTAS80

The Costa 580® Lens Technology revolatinad egeine ar
market. Our patented technology is sigpatidallgrdesce
your experience on the water by reducisigrc@od ghafe

while enhancing color to provide optidhpédamntaaoe.

ENHANCED GOOD GREEN
AT PEAK SENSITIVITY (555 NM)

ENHANCE GOOD
BLUE COLORS

ABSORB 100% QF
(HEV) BLUE LIGHT

(TO 425 NM)

ABSORB 100%

ENHANCE GOOD
RED COLORS

FILTER OUT HARS
YELLOW LIGHT
(580 NM)

INTERNAL USE GQLY



COSTA 580®G

» Lightwatgass
e Superior clarity and ultrarssistentit

» Glass provides the best clarity in material
» Encapsulated mirrors (between layerscohtgass)fare
« Thinner and lighter than average polarized glass

60% OF UNIT SALES

CWALMOLECULAR BOND

GLASS LAYER

ENCAPSULATED MIRROR (optiona——
POLARIZED FILM -

GLASS LAYER
CWALMOLECULAR BOND

COSTA 580®P

Polycarbonate
Lightweight and irgsastant

Polycarbonate and Trivex are your lighdesalaledenssnaterial options
CWALiIMolecular bond

40% OF UNIT SALES

CWALMOLECULAR BOND

MIRROR (optiona) ‘

POLYCARBONATE EENS

POLARIZED FILM 2SS

POLYCARBONATE LENS ;
mm—
CWALMOLECULAR BOND

INTERNAL USE GBLY



CHOOSING A LENS COLOR

BRIGHTEST LIG

L BB

iy

1 L

DETERMINE WHERE YOUR CUSTOMER SPENDS THE

Costa lenses were made with changingslighthaaohdiiimget the most out of thiamt, i0 <hopse thewlgh
We offer ten lens colors in multiple |exs deshgmddgior everything from dawrbtagekirghtelyth biogdare.
Consider where your customer might sgerfd themtimié the best lens.

Gray
12% VLT

Blue
Mirror
10% VLT

Gray Silver
Mirror
12% VLT

VARIABLE LIGH

Copper
12% VLT

Green

10% VLT ‘

Mirror

Copper Silver
Mirror
12% VLT

Gold
Mirror
14% VLT

Rose
14% VLT

%D Rose Sunrise Silver
8 Gradient — Mirror

% 15% VLT (ID 27% VLT

D) b

o Gray = Not suitable
= Gradient = for driving

— 15% VLT @)

) —

=

(VL Mariable Light Transnsssioount of light that passes throug

INTERNAL USE GB3Q.Y



LENS ASSORTMENT

Qt [ .

GRAY (BASE) COPPER (BASE)

p

or §\

» Greater protection, letting less light in

i BLUE MIRROR GRAY SILVER GREEN MIRROR COPPER SILVER SUNRISE SILVER
= MIRROR MIRROR MIRROR

=

© » Open water and bright conditions (Offsh8rghfishing, inshore and fresh water ¢« Lowight and cloudy conditions

= fishing) * High contrast/@lbancement  Sitill polarized (lower efficiency) and sti
2 » Natural contrast (“True Hwzilv@mobt@memt Variable conditions and versatility coleenhanced!

2

LL]
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CwWall®

SCRATCH AND SMUDGE RESISTANT
The GAll is a molecular bond on our lensexctatpbovdaraudlgsistant barrier that repels sweat, witeeasidoils
cleaning to help keep your vision clear.

UQU-

COSTA'S HIGH
CONTACT ANGLE

CONTACT ANGLE:
Fluids bead off the lens at a high cdiotatigtietdeoplets to roll off the lens.

INTERNAL USE CNLY
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EYEGLASS OFFERING

L R
Vo .

MODELS SIZE POSITIONING FRAME MATERIAL
41 (# SKUS) (# MODELYS) (# MODELYS)
ZI)ZE # of4SKUS INJECTEDERC)
SKUS 51 6 29
169 52 18 €100150
53 41
54 17 ACETATEDX T
o9 St $120180 7
GENDER 23 2123
34 Man 58 3 METAL @@"I
7 Woman 59 3 12

60 4

INTERNAL USE GBILY



COSTA EYEGLASSES

PERSONALIZED LENS ASSORTMENT

Drawing inspiration from our |efj@materooptics, Costa also offe
three clear Single Vision lenses (SV)Rnodjfessickeenes (PAL), (&%=
Suit your unique prescription needs.

SINGMESION
+Costassential
+Cost&/aypoint
+Costé/aypoiftus

WE DESIGN AND DEVELOP WITH
UNIQUE PRODUCT COLLECTIONg
REPRESENTING A DIFFERENT MA

PROGRESSIVE
+CostBase
+Costassential
+Costadcape
+Costacapdlus

INTERNAL USE GB8.Y



COSTA OPTICAL LENS:TECHNOLOGY

L RN . * b . I : U P ;

HYDROPHOBIC OLEOPHOBIC ANTFSTATIC OUTER GLARE INNER GLARE
REDUCTION REDUCTION

INTERNAL USE GB3Q.Y



LASER ETCHED FOR AUTHENTICITY

s, Bt WY o

WE ETCH OUR LOGO ONTO EVERY RX LES3 AKND RHHREDMIQHTA (
FOR EACH ORDER, SO YOUR PATIENTS KNOWETRIEALRE




&€ COSTA

WAYPOINJIGITAL
TECHNOLOGY

Over the years, we’ve invested heavibHimeartr state
processing lab to specialize in digital precision.

« Costa Waypoint digital technology enldawfoas\the fiel
by minimizing the peripheral blur comnsomwéarwrap

 Waypoint lenses are customized for frameedsd vision
« All Waypoint orders include compensategahrescriptio

to ensure amazing visual acuity for wraptsumghasses
base curves.

INTERNAL USE OMLY



COSTA SINGLE VISION LENSES € COSTA



COSTA MULTIFOCAL LENSES € COSTA



RX LENS COLOR € COSTA

COSTA 580P RX POLYCARBONATE & TRIVEX  COSTA 580G GLASS



RX AVAILABILITY CHART &€ COSTA

COSTA 580P RX POLYCARBONATE’E & TRIVEX COSTA 580G GLASS




Many of our Performance frames havetthesbdeatires
the owater experience.

Fullyadjustable nose pads

Sweat management channels
Hydrolitenonslip grip (temple and nose)
Hooding/side shields

Metal keeper slots

®

FULI-ADJUSTABLE NOSE
PADS

Ventilatedispadardullyadjustable
for @ustomizdiittedesignéal help
redudegginspyolcarsedetteno
mattenow hatgets

©,

SWEAT MANAGEMENT
CHANNELS

Help tmoveweaind wataway
fronyoueyesoyolcarse¢hings
likefish Or structbdinish Just
gdish

®

IMPROVED HYDROLITE

Hydrolitearubbegubstanitet
getstickighewetteit getsOur
new formigemoreurablend more
remotdike.

®

EYEWEAR DRAINS

Designemhelpeegweaind water
from pooling up inside the frame,
making stiereisothinign the way
ofyowand/our nefish

®

HOODING AND SIDE SHIELL

Rubber s#éeldeeefight from
leakinig andistractiygy syour
focus stepeedrfindingish

O,

METAL KEEPER SLOTS

Clip some keeperskaefsking
insteaaftryingo loo&verbodiat
youCostas, wihzsich hardsee
withoutouCostas.

INTERNAL USE GMNLY



NETPLUS® FRAME MATERIAL € COSTA






NETPLUS® FRAME MATERIAL € COSTA

CAMPAIGN LANDING PAGE



BIGACETATE FRAME MATERIAL € COSTA



BIGRESIN FRAME MATERIAL € COSTA




CONJECTEERBESIN FRAMES

Our biesin frames are tough and durable, waptioosentahufactured usisigdimepbazesseBin is amprer material for sports and performance
frames, as it is resistant to heat andit@dlekitmagh is still durabknBsceasily molded intamds @erd other shapes.

BIO ACETATES

Costa introducescBtate to The Del Mar Collection; captuniatetiiesgait while marking one modeirstepjéammay to reduce our impact on treeMadery wc
from vegetdidseed plasticizers and responsibly sopriedwa farests, the production of Mé®emiidBdhbissions when compared antihantbasatats.

METAL FRAMES
Metal frames provide a different lookiesddielyl tvgdbest in-rmetaisgrade, corromgistant Monel®laimeklight, hypoallergenic titanium.

COMBINATION FRAMES

If mixing it up is your thing, we comimhbifesbdsesin and acetate with owesisteogiometals. Theatanlmf materials also allows for more
style variations.

RIMLESS FRAMES

Rimless frames arelighthmrcause there is simply less nytongratgralrdace. They're generallyabtaenorefetreamlined and perfect for a
variety of sports.

NETPLURECYCLED FISHING NETS

We partnered with Bureo®, an innovativihatrgamksatiath fishermen around thgclefidhingaretsnithe resultiNgtPlusnaterial through
the recycling process where the nets dneetletrext lzafore being turned into THeoledttiogléames.

INTERNAL USE CBLY



The Costa sunglasses ‘fit’ guide is arawg&é&guiaNt Wide (with most peopigilamnosing Re
Fit is a combination of both the sizessketharsiitiggafeatures of the frame, tegettes ol he f
our sunglasses influence the way the, spglassmsgds and temple construction.

INTERNAL USE CB\8.Y



BRAND & THTKDE




APPAREL & ACCESSORIES &€ COSTA

HATS TECHNICAL SHIRTS BAGS DECALS

TSHIRTS AND HOOD |E @I & RETAINERS OTHER ACCESSORIES




FLY OFFSHORE COLD WATER

FISHING VERTICALS

BASS INSHORE SPEAR






PERFORMANCE HYBRID LIFESTYLE

Costa Performance Product is function led. Costa Hybrid Product blends style anddurassatileThe Costa Lifestyle Product is style drivelas$bssgesung
These sunglasses create a competitivexadlantage to sunglasses arethdaqyaany watgventure. everyday classics inspired-byltoastal
in the toughest conditions.

INTERNAL USE CB8.Y
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PRO SERIES
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King Tide






Pathfinder Series



While these new frames may exude a rglastadaaitariovryou discover the ppdoketfesures beneath the
surface in this collection. Comprisedarid @ataimaGkido, Ferg & Ferg XL, senemtdliveées a unique,
besinclass feature set, designed to amplifyeamy @daemtod water. All Products inrtefRegidirade the
same design language and functionalatiglyate scadiwcel in any environment witéraifes hook.

Explore the features that set this collection apart

e FULL TEMPLE HYDROLITE
Achieved through advanced epgraEsigaximum retention and
seamless transitions between materials.

« SIDE SHIELDS AND MICRO HOODING
Prevent further light leak from top oreside of fram

 SPRING HINGES
Allow comfortable fit and increased rat@etohshaiss & sizes..

« VENTED ADJUSTABIADSOSE
Allows for customized fit across face cimapes and pr
airflow to reduce fogging on interior of lens.

« EYEWIRE DRAINS
Designed to help keep sweat and watardnosigeooling
the frame..

« SWEAT MANAGEMENT CHANNELS
Engineered to help move sweat away frotnogur eyes a
through back of temples.

INTERNAL USE G3@.Y



Pathfinder Series
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Sunglasses filled with fresh designs anllestaie fyonorid. These acetate franoes fiesyineddoy the@bkhells,
golden saadd deep blue waves that fuel adventurestonl thieaeeathey all come with 580demngesatimazzy
to See What's Out There®.

Explore the features that set this collection apart

* INTRICATE FILIGREE DETAILING:
Water inspired designs can be found taitogeasicssiall
products wittmfiection.

* WATER INSPIRED DESIGN ELEMENTS:
Subtle designs connect our products sk to the wat
we were inspired by.

* MINERAL GLASS:

T : : * BIGACETATE:
Del Mar collection is offered exclusinehalmglassmi

All frames in our collection releasedeafter 2022 ar
constructed with Bio Acetateymeariong step on

our journey to reduce our impact on theladexes we
and protect the waters we love.

5 BARREL HINGES:
Reinforce premium positioning.

INTERNAL USE @8.Y



Pathfinder Series






Every year, an estimated 640,000 tonfisifidgsgaalatakes its way into our watgoiray §is Hng)
nets are the most harmful form of plastithpadicgi@n, but by partnering witht@ure@®de aollect
and recycle fishing nets, we’re helpihgtio \dhémiyarhes made up of 97% to 18¥%greels;|edif
Untangle@ollection of performance and lifestyseesasglassef®r fishing as they are fbnritvegbcean.
the production of the Unt@ol&dion, Costa is repurposing one doirsbfrdjsoatslannually.

CALETA

VICTORIA
SANTIAGO

CALDERA

PARGO

BAFFIN

ANTILLE

PESCADOR

INTERNAL USE ORLY



DRIVEN TO PROTECT

The wategedsasnuchsveneed.
Waratsprotectoesnbassaduoraillies

INTERNAL USE OMLY



PROTECTING OUR WATERY WORLD &€ COSTA




PROTECT REPORT € COSTA

As a purpdseen brand, we are committed to pregealdl®y this v
resource and protecting the life within it.



PROTECT REPORT

MORE THAN

35 YEARS

OF PROTECTING OUR
WATERY WORLD

To celebrate dtmr8tiversary, Costa gathered our friendbehéaébaned
35 beaches to be exact. We joined fouckslaithdbadation’s Better Beach
Alliance and hosted 35 Kick Plastic basmimd¢aawoesintry in 2018. we
have had more beach cleanups since fiengaodr aepisyees, retail
partners and local communities to paeipipataraplifyrour impact.

Small changes aslhaether it's reducing owrsanéestic consumption,
participating in a beach cleanup or spmrebainthlibsding awaneaess
can kick this simggeplastic habit and help clean up owatareaysand

&€ COSTA

INTERNAL USE ONBLY



IN PRACTICE: KICK PLASTIC® &€ COSTA

LINK TO WEBSITE




IF YOU REMEMBER NOTHING ELSE € COSTA



COSTA DEL MAR BRAND OVERVIEW

BRAND VALUES

FUNCTIONATLKEYability to get the job done
It’s most critical drives us to perfect onostraft
capable perform when it matters most

n@ DISCOVBRIYen opportunity calls, we're read
see what the water has to offer. We get lost

of us to : )

eIocals and always returning a better version

ourselves

PROTERBAing a true waterman, we are callec
seek out a better world by protecting the wat
love and leaving them in a healthier place fo

generations to come
AMERICAS 96% EMEA 1% APAC 1%

COMMUNBO©O¢ial by nature, we share pursui
stories that bring people together. We are a
ranging group of adventure seekers united b
passion for the water

@ @ @ @ TRUTH({e isn’t manufactured, it's uncovered
iInspiring environments, with actual people t

genuine experiences

INTERNAL USE OR8.Y




COSTA SS 2025
CAMPAIGN

bl the Slosyanépewear is designed for those whbynzotrersirioe
Learadwiature yet grounded in a mission veapecdeCt loeir
e andIpniag/Summer 2025 eyewear campaign nmbichels cexlfess
protetakes on bestsellers, all with ocean sggpensodityExplore t
styles, materials, and technologies mdthesadidgareodule.

Scan the QR code to learn mo
on Leonardo today!

INTERNAL USE ORQLY




€ COSTA

THANK YQOU!

North America, 2025 INTERNAL USE ONL
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